Christine Ramsey
22721 Minona Drive, Grand Terrace, California 92313
Mobile: 209.765.3127 | Email: christine.ramsey2@gmail.com | Web: christinelramsey.com
Profile

*  Goal-oriented marketing professional with 17 years experience in various health care settings including health
system, community hospital, academic medical center, hospice, PACE, and agency (B2C and B2B).

* Proven creative talent with demonstrated strength in planning, project management, organizational decision-
making and team building—producing effective results.

e Detail orientated and thorough; dedicated to operating within budget in a highly regulated environment.

* Adept in developing a team and collaborating with senior management to frontline staff to meet organizational
objectives; strong leadership and customer service background.

* Confident professional communicator with outstanding listening and interpersonal skills.

* Established an accomplishments-driven career proven by being promoted to increasingly responsible positions
and supervisory experience.

Experience

Riverside University Health System, Moreno Valley, California 05/2016 — Present

Manager, Marketing and Communications

Responsible for the design and implementation of marketing and communications strategies for a newly formed health

system, with a strategic focus on internal communication initiatives aimed at engaging employees and physicians. Serve

as a branding and communications consultant to key senior leaders, helping shape a culture and environment that aligns

with the organization’s mission.

* Coordinate and integrate organizational messaging across internal and external audiences, ensuring message
consistency is aligned with leadership priorities and strategic goals

* Play key role in employee engagement; work with key internal clients to position changes appropriately,
communicate relevant information and help move employees towards awareness, understanding, and change
management goals; participate on executive steering committee for implementation of major organization-wide
initiatives including new electronic health record and timekeeping and scheduling applications

*  Ensure the quality and effectiveness of internal communications across the health system, creating effective feedback
and measurement systems; launched and optimizing new Intranet website and currently laying groundwork on
employee mobile app

*  Develop foundational marketing and communication strategies aligned with established business needs/goals

*  Manage all communications with internal audiences, including providing consultation to senior executives; strategic
member of command centers for initiative rollouts and major survey site visits (JCAHO, HRSA)

InnovAge Greater California PACE, San Bernardino, California 04/2014 — 05/2016

Marketing Manager (07/2015 to 05/2016))

Marketing Specialist (04/2014 to 06/2015)

As the PACE marketing manager, I oversaw marketing initiatives related to the PACE program for all markets

(California, Colorado and New Mexico), including development of the organization’s first PACE-specific service

line television commercial and bilingual/Spanish advertising initiatives. Developed and implemented strategies to

build brand awareness and increase census growth for a leading senior care organization’s new expansion of

Program of All-inclusive Care for the Elderly (PACE) health plan/provider that contributed to 10% growth for the

organization over two years. In 2014/2015, the San Bernardino PACE center was the fastest growing PACE center

in the country. Brand awareness among target audience in California grew from 0% to 12% in less than one year.

* Created a comprehensive regional marketing plan in collaboration with operations and marketing/sales team

* Project management, execution and evaluation of marketing activities: cultivating key partnerships,
advertisements, communications, direct mail, sponsorships, web content, digital, events, patient surveys,
celebrity endorsement work

e Worked collaboratively with regional and corporate leadership to achieve census goals (dual reporting)

*  Oversaw re-branding of PACE collateral across the enterprise (California, Colorado and New Mexico)

* Led cross-functional project teams, agency collaboration, support staff and freelance support—strong project
management in a fast-paced environment, in multiple markets

* Led crisis communication efforts following San Bernardino terrorist attack (PACE center next to IRC)

*  Ensured that all marketing materials complied with CMS, Medicaid, federal and state laws (HPMS submitter)
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Community Hospice, Modesto, California 02/2006 — 04/2014

Public Relations Manager (08/2011 to 4/2014)

Public Relations Specialist (02/2006 to 08/2011)

Managed the day-to-day operations of the Marketing and Public Relations department including increasing

supervisory experience in a top-tier hospice with daily census of approximately 300 (Impact: doubled ADC with

increased market competition).

* Directed market research, strategic planning and the creation of marketing deliverables for all initiatives

*  Worked closely with senior managers and directors on the implementation of communication plans and
objectives for initiatives related to sales/marketing, community education, clinical education, support services
and employee relations

* Managed development (write, edit, give art direction, proof, production and distribution) of communication and
collateral materials for external (professionals and consumers) and internal purposes including annual reports,
brochures, advertisements, bi-annual magazine, e-newsletters, social media and website (including re-design)

*  Monitored industry and organization brand; performed proactive and reactive (crisis communications) media
relations to promote the positive image of the organization

e Event planning and execution

*  Oversaw and coordinated the organizations’ speakers bureau and health fair/community booths

e Built awareness in the community of new initiatives and programs including a family caregiver education
campaign, pediatric hospice program and veterans outreach

Crosby, Trevino & Associates, Modesto, California 04/2004 — 02/2006
Administrative Assistant

Performed administrative support functions for a Certified Financial Planner.

e Scheduled appointments and maintained accurate, up-to-date confidential client files

* Prepared accurate client reviews and account maintenance paperwork as directed

Stanford University School of Medicine, Stanford, California 11/2002 - 02/2004
Administrative Associate

Supported the Director of the Baxter Laboratory.

* Responsible for calendar coordination, scheduling appointments, seminars and travel

* Tracked expenses and reimbursements

* Arranged seminars and guest speakers (transportation, lodging and publicity)

Tri-City Medical Center, Oceanside, California 5/2002 - 10/2002

Community Services Assistant

Achieved all detail work necessary to expedite community education events and programs for the marketing and

communications department.

*  Accountable for correspondence, proofreading, reports, and filing related to community education/services

*  Assisted with all aspects of event and program planning and implementation

* Answered phone queries for educational classes and tours, and other assigned reservation and information lines;
scripted and recorded outgoing messages on education phone lines

e Contacted physicians for community education participation including speakers bureau

* Represented the Medical Center at media events and live television show

matthews/mark, San Diego, California 12/1999 — 5/2002

Public Relations Account Coordinator (promoted from PR Intern)

Supported five account executives and vice president in the public relations department.

*  Project/campaign management within budget and traffic coordination

* Conceptualized, wrote copy and edited advertisements, newsletters, brochures and direct mail

* Conducted online research, followed-up on editorial calendar opportunities, wrote and edited news releases,
pitch letters and media alerts; acquired placements

* Researched and prepared tradeshow briefing books, conference speaking opportunities

*  Clients included Tri-City Medical Center, Hang Ten, Proxima, Jabra, Baja California Tourism
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[formula] PR, San Diego, California 8/1999 — 11/1999

Public Relations Intern

Assisted with the public relations efforts in the sports, healthcare and technology division.

* Assembled and distributed various client media kits, brainstormed, followed-up on news releases and acquired
placements

* Built and maintained distribution lists, attended client press conference, researched various media outlets, wrote
and made edits for various releases

* Clients included Easton and dj Orthopedics

Education

Master of Science: Health Communication, University of Illinois, Urbana-Champaign, Illinois, 2013
Bachelor of Science: Business Marketing, Liberty University, Lynchburg, Virginia, 1999

Professional Associations & Community Leadership

e Healthcare Public Relations and Marketing Association of Southern California (2016-present)
o Serve in leadership capacity as board President and past Membership Chair
*  Coordinated Care Initiative (CCI)/Cal MediConnect Advisory Committee in the Inland Empire (2014-2016)
o Served as lead of the Inland Empire CCI communications workgroup (2014-2015)
*  Central Valley Public Relations Organization (2006-2013)
o Served in leadership as publicity chair—2009-2011
e Central California Medical Group Management Association (2006-2012)
o Served in leadership capacity as president, vice-president and member at large—2007-2012

Conference Speaking Engagements

*  County of San Bernardino, Department of Aging and Adult Services, Annual Adult Protective Services and
Multidisciplinary Team Conference Speaker (2016)
* California Hospice and Palliative Care Association Annual State Conference Speaker (2013)

Awards

* Healthcare Public Relations & Marketing Assoc. Golden Advocate Award 2016, Silver—Media Relations
Single Placement

* Inland Empire PRSA Polaris Awards 2014-2015, Capella Award—Multi-media Communications (webisodes)

e Inland Empire PRSA Polaris Awards 2014-2015, Capella Award—Launch Event (Aging in Place)

* Inland Empire PRSA Polaris Awards 2014-2015, Capella Award—Media Campaign (Aging in Place)

e Healthcare Public Relations & Marketing Assoc. Golden Advocate Award 2015, Gold—New Program Launch

e Central Valley Public Relations Organization Communications Award 2007, Award of Excellence—Internal
Newsletter category

*  Healthcare Communicators of San Diego Finest Award 2001, Silver—Communications Campaign category
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